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FROM THE PRESIDENT’S DESK

Dear Friends,
As I approach my last address as the president of the CMAI, I wanted to thank all the
CMAI members who have worked extremely hard during the pandemic. I owe my
gratitude to all of you. Despite the headwinds the industry is facing, I know each of
you is working hard to help CMAI achieve its objectives this year. Your resilience and
dedication are setting the tone across the organisation.
Every day brings new developments in the worldwide fight against the coronavirus
(COVID-19). I urge you to maintain safe practices at all times: maintain social distancing
if you step out, wash hands diligently, eliminate all physical contact where possible, and
adhere to the Ministry of Welfare and Health guidelines on COVID-19.
The COVID-19 pandemic has simultaneously created an unprecedented humanitarian
crisis and a global economic shock. Amid the pandemic, the apparel industry has
moved quickly to address urgent public health needs – closing stores, manufacturing
much-needed items such as face masks and PPE and making donations to healthcare
and community organisations. Now more than over, businesses across the country
are coming together to quickly develop solutions that are helping front – line medical
personnel and first responders care for those in need and that will help important
sectors of the global economy recover. As we all wait for a vaccine to be innovated,
there are doctors, hospital staff, police forces, researchers and many people working
day and night to serve mankind.
Like all the sectors, even the apparel industry has witnessed the downswing due to
the pandemic. As time goes by and physical stores gradually open across the country,
we may observe store shopping reluctance from customers. While, the e-commerce
transactions has significantly increased over the past few months, B2C e-commerce
still needs excellent back-end services to hook current and potential consumers and
get them to come back repeatedly.
Well I believe, to succeed in the next normal, beyond COVID-19, apparel players need
to join hands with suppliers and invest in strategic partnerships, innovation
and automation.
Due to COVID-19, there has been a shift in consumer preference from what can be
called the fashion quotient of the industry to the health and sanitisation quotient.
On the positive side, technology is playing a massive role in helping people transit
to living in the New Normal. The retail industry has seen a rise in online demand for
fashion, which comes as a ray of hope in this crisis. While the pandemic leaves us with
many uncertainties, am sure we will soon have answers and solutions to overcome
these challenges.
In Addition, while the apparel industry is reorganising for the next normal after the
COVID-19 crisis, Indian consumers have become even more engaged in sustainability
topics. That presents an opportunity for the clothing and textile industry to reiterate
its commitment to sustainability. Moreover, now could be the moment to drive less
seasonality in the fashion system. Consumer sentiment across online shopping
indicate that the COVID-19 crisis could serve as a reset opportunity for players in
the apparel and fashion industry to strengthen their sustainability commitments and
accelerate industry-wide changes, such as reduced seasonality and scaling of circular
business models.
As I complete my tenure as the President of the CMAI, I’d like to thank all the
committee members for their continuous support and cooperation that I could perform
my duties to the best of my abilities. Being the president of this organisation has been
a complete honour. The CMAI will be hosting the Managing Committee elections in
September 2020 and I wish the committee and my successor the very best.
My best wishes for your good health.

.

RAKESH BIYANI
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REPORT

CMAI Announces
First Virtual NGF
The 71st NGF which will be held Online from September 10 to September 20,
2020, will be Launched by Hon'ble Textile Minister Smt Smriti Zubin Irani
The National Garment Fairs conducted
by CMAI (Clothing Manufacturers
Association of India) have, over the last
several decades, become one of the most
important events in the calendar of the
Domestic Garment Industry. Innumerable
Brands have been launched during the
NGFs (as they are popularly called), and
Manufacturers plan their production around
the dates of the NGFs, as do Retailers their
Buying for the Season.
The current Covid-19 crisis makes the
holding of events of the size and scale of
NGFs impossible. With travel between
cities, interaction between Manufacturers and Retailers, and
distribution of Samples across various centres becoming an
extremely difficult if not viable option, CMAI has come up
with the unique concept of a Virtual Fair, where Buyers and
Sellers would meet digitally to showcase the samples from
their Offices, Showrooms, and Homes.
In what should be the first Digital Fair in the Domestic
Garment Industry, CMAI’s 71st National Garment Fair –
ONLINE, will be held from September 10 to September 20,
2020. The 71st NGF will have over 250 participants, and
about 20,000 Retailers are expected to visit the Fair Digitally.
This Fair is in partnership with UDAAN, India’s
leading B2B e-commerce platform having the Largest
Distribution Network for Retailers, Wholesalers, Brands
and Manufacturers across multiple Categories. Udaan’s
Marketplace services include Credit, Logistics, Marketing
and Sales support to Buyers and Sellers on its Platform,
facilitating efficient transactions across the Country.
It is a matter of privilege for CMAI that the Hon
Minister for Textiles, Smt Smriti Zubin Irani, has
agreed to launch the Fair, on September10, 2020.
CURRENT MARKET SITUATION
The NGFs usher in the new Season, and also play the role
of turning around the mood of the Industry - by showcasing
new trends, Brand launches, fresh innovations – and
bringing in its wake a new excitement and energy.
As per the CMAI Apparel Consumption Study,
conducted with the assistance of A C Nielson, India’s
premier Market Research Agencies, the size of the Domestic
Market before Covid-19 crisis stood at Rs 6.5 lakh crores.
The Survey was conducted over a sample size of 80,000
plus Households.
CMAI estimates that the consumption will go down
by approximately 30 per cent in the year 2020-2021.
Various surveys conducted by CMAI over the last few

months also indicate at least 20 per cent
of respondents shutting business unless
markets improve substantially. It is estimated
that most manufacturers have also planned a
reduction in employee strength by 20 per cent
to 25 per cent. Considering that the Garment
Industry employs around 12 million people, this
reduction amounts to an alarming figure. The
biggest issue confronting the Domestic Market
is the slow recovery of consumer sentiment,
and hence the strong decline in domestic sales.
The market is expected to revive to around 70
per cent of previous year’s levels by the third
Quarter, with the festive season setting in.
It is to take advantage of this partial recovery that CMAI
is planning the 71st NGF, and it is expected to kick-start the
season once again.
EXPORTS
India’s Exports of Garments dropped to US$ 1446 Million
during April to June 2020, showing a decline of over 62 per
cent since last year’s first quarter. However, with the gradual
opening of international markets, estimates show exports will
be close to 65 per cent to 70 per cent of last year.
However, with the anti-China sentiment spreading across
the world, Indian Exports are faced with one more opportunity
to take a quantum leap in its Market share in the period ahead.
Both Government and Industry are working closely to ensure
that India takes full advantage of this situation. The much
awaited signing of FTAs with EU and USA will go a long way in
assisting this growth.
OTHER CMAI ACTIVITIES
In an important development, three leading Associations –
the Garment Exporters Association of Rajasthan (GEAR),
Apparel Manufacturers Association of Indore (AMSI), and
West Bengal Hosiery Association (WBHA) have affiliated their
Associations to CMAI, enhancing the reach and influence of
CMAI in these important Manufacturing centres of the Country,
and simultaneously helping the Regional Associations to
communicate their activities across India.
CMAI is also launching an extremely useful Mobile
Catalogue App with in partnership with Quick Sell, which
will enable its members to maintain a 24/7 connect with
their clients with their products, their promotions, and
their developments digitally. The App is being launched in
September 2020.
Both are part of continued efforts of CMAI to provide
service to its members in various forms, and help them
grow their businesses in spite of the current environment.
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INTERVIEW

A Virtual Treat from
the Comfort of Home
Apparel talks to CMAI President, Mr Rakesh Biyani, of his Opinion on the Online
Version of the 71st NGF which will Commence on September 10, 2020

3. Do you think this will be the future of all Fairs
or do you think people would prefer to go back
to attending physical fairs?
I do not think physical Fairs will be replaced. The
experience of actually seeing, touching, and feeling a
garment cannot be matched. Plus the joy of actually
meeting one’s buyers, suppliers, and colleagues cannot
be achieved in an online Fair. However, even after
normalcy returns, individual events, mini Fairs, Regional
and Local Fairs, could well remain in the Digital format.
4. How many organisations have agreed to
participate in the fair?
We already have close to 325 Brands participating.

1. The 71st NGF will be a virtual one. That makes
it a very unique Fair. Do you think it will attract
the same amount of footfall as the physical
fairs organised in the past?
Online Fairs are in a nascent and untried stage at the
moment. No one really knows how the Retailers will
react. On one hand, with no physical constraints of time,
cost, or travel, visitors could go up manifold. On the
other hand, with market conditions being what they are,
some Retailers may be reluctant to visit – not because
of the format, but because of the timing.
2. What kind of preparation did it take to organise
something as gigantic as the 71st NGF on a
virtual scale?
When we started working on the Fair, we felt it would
be far simpler than organising the physical Fair. Quite
frankly the technical challenges surprised us. Building
a plain B2B model would have been simple. But we
have tried to make the experience as close to a physical
format as possible. We wanted it to be smooth, easy,
and a seamless experience. We hope the results will
satisfy our aims and expectations.

5. With the Domestic Garment Industry in such a
shabby state, do you think that organising this
Fair may help vendors and manufacturers to at
least regain some of the lost footing?
Yes, this is in fact one of the objectives of the Fair.
We wanted to revive some of the excitement and
enthusiasm of a new season being launched through
the medium of this Fair – and I am confident we will be
able to achieve this.
6. What do you think is the future for the MSME
sector and small businesses?
Both MSMEs and Small businesses are here to stay.
There will always be need for small, nimble, flexible
business partners in any industry. Large sector can
never fulfil the needs of the entire market.
7. How does CMAI plan to organise its f
uture Fairs?
I am sure at some stage we will go back to our famous
NGFs in the physical form. But our January Fair could
well continue in the digital format.
8. Are there any words of encouragement you
would like to give to MSME vendors and small
businesses about the future?
As I said, the large players, no matter how big or strong,
can never replace the MSME Sector. There will always
be space for the small businesses. But yes, they will
have to change with times, evolve, and reinvent, if they
want to remain relevant.
APPAREL

I

September 2020

I

17

It’s time to gift
yourself a good read.
As they say…

WHENEVER
YOU R E A D A GOOD
MAGAZINE
SOMEWHERE IN

THE WORLD

A DOOR OPENS

TO ALLOW IN
MORE LIGHT

Subscribe
Now

For information on subscription and
advertising please contact:
2nd Floor, Peninsula Spenta,
Mathuradas Mill Compound, Senapati Bapat Marg,
Lower Parel, (West) Mumbai 400013,
Tel. No. : +9124811010 Ext No: 1031 /1024
circulation@spentamultimedia.com

REPORT

MAGIC OF THE LOOMS

CMAI shows Appreciation and Extends Support to the Hands that Craft Stories on the Handlooms

August 7, 2020, was celebrated as
Handloom Day by the Ministry of Textiles.
CMAI extended strong support to this
initiative – not just as a measure of our
support to the Weavers who strive to
maintain the traditional craft of India,
but also as a small effort to kick-start
consumption in our Industry.
The Domestic Clothing Industry
extended its appreciation to Hon Textile
Minister Smt Smriti Zubin Irani for
galvanising the industry to rise as one
and help sustain the traditional craft of
hand weaving in India. CMAI also thanked
Sh Ravi Capoor, Secretary Textiles,
and Sh Sanjay Rastogi, Development
Commissioner, Handlooms, for their
guidance and support

Mr Rahul Mehta, Chief Mentor,
extended his sincerest thanks to all the
Brands and Retailers who backed CMAI’s
commitment to the Minister of Textiles
to promote this initiative, even though
many of them did not have a handloom
product in their range. This unstinted
support saw the message of support
to handloom being communicated on
an unprecedented scale to 30 Million
Consumers across India.
Co-ordinated by CMAI, India’s
premier Association in the Domestic
Industry, the effort saw Manufacturers,
Brands, and Retailers with a combined
reach of over 30 million consumers
joining hands to celebrate Handloom
Day on August 7, 2020.

THE BRANDS AND
RETAILERS THAT
PARTICIPATED
IN THE PROGRAMME:
1. Aditya Birla Group
2. And
3. Arvind
4. Aurelia
5. Bagline
6. Biba
7. Classic Polo
8. Ethnicity
9. Global Desi
10. Green Fibre
11. Indilite
12. Jack N Jones
13. Jade Blue
14. Jaypore
15. Levis
16. Manyavar
17. Mohanlal Sons
18. Mufti
19. Nylangan
20. Only
21. Pepe Jeans
22. Pinwheel
23. Purva Kumar
24. Raymond
25. Roots
26. Shoppers Stop
27. Spykar
28. Siah
29. TT
30. Vero Moda
31. W
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REPORT

CMAI SURVEY REPORT

CMAI attempted to conduct a Survey to Analyse the Sales for the Current Quarter
as Compared to Last Year's Quarter

Sales for the Quarter April – June compared to last year:

Outstanding dues received during April – June:

Expectation to receive dues:
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Percentage of Debts expected to turn into Bad Debts:

What level is expected for Retailers to operate in the next year:

In the July – September quarter what percentage of
production capacity is expected to be used:
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MARKET WATCH

Phillipines, Indonesia
explore Collaboration
in Textiles

Philippines and Indonesia recently discussed
the proposed conduct of industry dialogues
on copper and textiles in a recent virtual eighth
meeting of the joint working group (JWG) on
trade, investments, handicrafts and shipping.
Philippines trade and industry undersecretary
Ceferino S Rodolfo and Iman Pambagyo,
director general for international trade
negotiations of the Indonesian ministry of
trade agreed to finalise this year a number of
memoranda of understanding on investment
promotion, halal products, quality assurance
and economy.
The dialogues will serve as a platform for
information exchange on best practices and
industry regulations and collaboration, with
the participation from both the government
and private sector, according to a report in a
Philippine newspaper.

The COVID-19 pandemic has ccelerated digital
shopping by about five years since March,
according to IBM’s annual US Retail Index
Study, which found the pandemic has spurred
more people to purchase products online to a
level that probably wouldn’t have been seen
until 2025.
While consumers have gradually increased
their digital shopping over the past few years,
as the novel coronavirus rippled across the
United States near the end of the first quarter,
consumers shifted their purchases online, and
e-commerce sales accelerated from plus 13 per
cent growth in the first quarter to plus 26 per
cent growth in the second, IBM said.
“On the other side, department stores,
among other ‘non-essential’ retailers, saw a
tremendous deceleration, declining by 25 per
cent in the first quarter and 75 per cent in the
second quarter. For the full year, e-commerce is
projected to grow by nearly 20 per cent, while
department stores are projected to decline by
over 60 per cent,” it said.

Fashion Positive frames Circular Material Guidelines

Fashion Positive has framed the first-ever Circular Materials Guidelines to help various sectors of the fashion industry
move beyond commitments and progress towards circular fashion. The guidelines will help align the apparel, footwear,
and textile industries on what circular fibres are and how design can help incorporate these into circular fashion.
Circular fibres and yarns are critical to developing clothes and footwear that are cleaner, safer, and designed for
the highest value and long-lasting use, meaning designed for the circular economy. In a circular economy, products
are designed to be effectively disassembled for reuse or to be remade, and ultimately recycled or, where relevant,
composted, for a new life. Designing for the circular economy reduces the massive negative impact the fashion industry
has on the planet and people
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MARKET WATCH

Epson Designs New
dye-sublimation
Textile Printer

@Shutterstock.com

Epson America has unveiled its first 76-inch
industrial-level dye-sublimation solution –
the SureColor F10070. Providing reliability,
versatility and round-the-clock productivity at
a low cost, the SureColor F10070 is purposed
to meet the evolving needs of the textile
industry and support the expansion of textile
sourcing and production in the US.
Featuring four 4.7-inch PrecisionCore
printheads and a new hot-swappable ink
system, the printer delivers continuous roll-toroll performance at production speeds up to
2,700 square feet per hour. An ideal solution
for print shops looking to fulfil large orders,
it consistently produces high-quality, bright
textiles for fashion, sports apparel, home
décor, and soft signage.

@Shutterstock.com

Taiwan Excellence
unveils Innovative and
Functional Fabric

Taiwan Excellence Functional Fabric has
showcased the newest technology of functional
fibres and eco-friendly solutions. An event by
Taiwan External Trade Development Council
(TAITRA) featured presentations from five leading
functional fabric companies including Singtex
Industrial, Sun Own Industrial, Asiatic Fiber, Toung
Loong Textile and BenQ Materials.
“Taiwan’s fabric industry has taken on an
important role in the global market over the
past 20 years. Taiwan’s fabric manufacturers
now continue to meet the needs for different
applications and in doing so have established
a mature cooperative partnership with worldfamous brands. In fact, for many years, soccer
players at the FIFA World Cup have worn team
jerseys made with fabrics produced by Taiwanese
textiles companies. We believe that Taiwanese
fabric businesses are the ideal partners for other
nations,” deputy director general, Guann-Jyh Lee,
said in a press release.

Mixed credit impact of Supply Chain Shift on ASEAN: Report

Shifting supply chains as countries reconfigure trade relationships following the coronavirus crisis will have mixed credit
implications for the Association of Southeast Asian Nations (ASEAN), according to a report by Moody's Investors Service,
which said trade diversification is likely to favour ASEAN economies over time, while the reshoring of supply chains closer
to consumer markets could move productive capacity away.
“We expect many governments and companies will reduce their dependence on China in global value chains moving
forward, driven by the coronavirus outbreak, the China-US trade conflict, and heightened national concerns over
economic security,” says Deborah Tan, a Moody's assistant vice president and analyst.
“While the technological capabilities of the ASEAN region still lag those of more advanced Asian economies,
particularly in electronics, a general openness to foreign direct investment and lower production costs will offer some
advantages,” said Tan in a company press release.
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Global Trade of Silk Yarns
show considerable Fall

ViroSecure, the new anti-viral fabric range
from Mayur, has been certified by Bureau
Veritas to have resistance against the Influenza
A virus, commonly known as the H1N1 virus
that causes Swine Flu. Made using HeiQ’s
latest technology HeiQ Viroblock, the new
fabric range has already been tested to
be effective against SARS-CoV-2, among
other microbes.
“The dual effectiveness (H1N1 + SARSCoV-2) makes the ViroSecure range of fabric
a very secure option for people who have
low immunity because of any current or
prior health conditions,” says Suketu Shah,
business head - Fabric Division (LNJ Denim
& Mayur), RSWM Ltd.

The global export of silk yarns was reported
around $432.32 million in the year 2017, which
decreased 13.04 per cent to $375.95 million
in 2019. Total exports declined 15.46 per cent
in 2019 over the previous year, according to
data from TexPro. It is expected to move up to
$388.07 million in 2022 with a rate of 3.22 per
cent from 2019.
Total imports plunged 28.31 per cent in
2019 over the previous year and is expected to
increase to $367.67 million in 2022 with a rate
of 4.24 per cent from 2019.
China ($141.36 million), Romania ($75.51
million), Italy ($57.25 million), Vietnam ($32.68
million) and Brazil ($27.64 million) were the
key exporters of silk yarns across the globe in
2019, together comprising 88.96 per cent of
total export. These were followed by Slovenia
($8.12 million), Germany ($5.73 million) and
Thailand ($3.98 million).

Higg Co appoints Josh Henretig new VP Global Partnership

Higg Co, the technology company behind Higg Index platform, regarded as sustainability measurement framework
for apparel and textile industries, has appointed ex-Microsoft executive, Josh Henretig as new vice president of
global partnerships. Henretig joins the Higg co executive team and will lead company’s continued expansion through
strategic partnerships.
“Achieving Higg Co’s mission of consistent and comparable sustainability data across consumer goods industries
requires rapid proliferation, exchange and disclosure of the data. Strategic partnerships are absolutely critical to that
effort. Josh brings a unique combination of technical understanding and insight into the sustainability challenges being
addressed by the world’s largest businesses and we’re thrilled to have him join the executive team,” Higg Co CEO,
Jason Kibbey, said in a press release.
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Indian government has removed restrictions
on export of personal protective equipment
(PPE) and 2/3 Ply surgical masks. It has
also allowed export of N-95 masks with
monthly quota of 50 lakh units. However,
medical goggles continue to remain in
restricted category with monthly quota of 20
lakh units and Nitrile/NBR gloves continue
to remain prohibited. “Notification No 21
dated July 28 is amended to the extent
that the export policy of 2/3 Ply surgical
masks, medical coveralls of all classes and
categories (including medical coveralls for
COVID-19) is amended from ‘Restricted’ to
‘Free’ category and these coveralls (including
gowns and aprons of all types) are now
freely exportable,” the directorate general of
foreign trade (DGFT) said in a notification.
“The export policy of N-95/FFP2 masks or its
equivalent masks is revised from ‘Prohibited’
to ‘Restricted’ category. A monthly quota
of 50 lakh units has been fixed for N-95/
FFP2 masks or its equivalent, for issuing
export licenses to eligible applicants as per
the criteria to be separately issued in a Trade
Notice,” the notification added.

@Shutterstock.com

India allows Export of
PPE; N-95 Masks
with Restrictions

Nordstrom Q2 FY20 sales
down 53 per cent to US$
1,778 million

Nordstrom, a US-based leading fashion retailer,
reported second quarter (Q2) financial results
for fiscal 2020 ended on August 1, 2020. Net
sales for the quarter declined 53 per cent to
$1,778 million (Q2 FY19: $3,778 million) reflecting
temporary store closures for approximately 50 per
cent of days during the quarter due to Covid-19.
“At the onset of the pandemic, we focused
on protecting and enhancing liquidity, and we
successfully executed on these plans,” Erik
Nordstrom, chief executive officer of Nordstrom,
said in a press release. Company incurred a net
loss of $255

Vietnam Leather Sector finds Other Raw Material Sources

@Shutterstock.com

Vietnam’s leather and footwear industry is finding new
supply and demand sources to overcome difficulties
due to the impact of the COVID-19 pandemic. Many
companies have sourced raw material from countries
like India, Europe, Singapore and Japan to maintain
production as 70 per cent of raw materials for this sector
are imported from China.
The Vietnam - EU free trade agreement (EVFTA), which
took effect this month, also helped leather and footwear
businesses expand markets and get more orders, said
Phan Thi Thanh Xuan, general secretary of the Vietnam
Leather, Footwear and Handbag Association (LEFASO).
This industry needs to overcome weaknesses in chain
linkages, she was quoted as saying by a Vietnamese
media report. She also recommended a separate decree
for the leather, footwear, textile and garment industry to
develop the fashion industry in the country.
Collated from www.Fibre2Fashion.com
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THE BEAUTY OF BATIK
All Photographs Courtesy: Queen Sirikit Museum of Textiles, Bangkok, Thailand

Brinda Gill explores the simplicity and grandeur of ‘A Royal Treasure: The
Javanese Batik Collection of King Chulalongkorn of Siam,’ an on-going exhibition
at Queen Sirikit Museum of Textiles, Grand Palace, Bangkok, Thailand.

An absolute treat for textile lovers, students
and designers, The Javanese Batik Collection
of King Chulalongkorn exhibition is set in the
heart of the vast and vibrant city of Bangkok.
The Grand Palace which is a complex of sacred
shrines and impressive buildings graced with
lawns, gardens and courtyards has also been
the official residence of the Kings of Siam, and
later Thailand, since 1782. It attracts hundreds
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of visitors each day who step in to pray and
admire the art and architecture of these shrines.
Located to the right of the main entrance of
the Grand Palace is a wonderful destination
for textile lovers. It is called the Queen Sirikit
Museum of Textiles (QSMT) set in an elegant
heritage building. The museum collects, displays,
preserves and exhibits textiles from the East,
the South and Southeast Asia with an emphasis

Photograph Courtesy: National Archives of Thailand
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on textiles and dressing behaviours of Thailand
and its Royal Court. It also serves as a centre for
those who would like to study and learn more
about heritage and contemporary textiles. The
museum is a gift of Her Majesty Queen Sirikit
and Her support for the foundation to the people
of Thailand.
A PRIZED COLLECTION
The QSMT is known to frequently hold textile
exhibitions, showing off prized textiles and attire.
The on-going Javanese Batik Collection exhibition
offers textile lovers a rare view into heritage
Javanese batik textiles. Scholars state that it was
in the island of Java, Indonesia that batik became
an art form and the exhibition is testimony to
the same.
The exhibition presents a selection of
batiks from the superlative batiks that King
Chulalongkorn (Rama V) procured during his three
trips to Java in 1871, 1896, and 1901 that were
undertaken during his reign (1868-1910). Sailing
from Bangkok on the royal yacht, the King arrived

at Batavia (modern Jakarta) and travelled across
the island visiting many places inland and on the
coast. During these trips, His Majesty evinced
interest in batik textiles that Java was renowned
for. He was gifted exclusive batik garments, such
as a royal costume by the Sultan of Yogyakarta.
His Majesty visited famous centres of batik
production/ workshops/ ateliers as well as lesserknown batik entrepreneurs. Vendors also came
to meet him with beautiful batik pieces including
those with exclusive designs for royalty. This is
how the King procured a wonderful collection
of batik textiles thus gifting future generations a
priceless heritage.
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AFTER HIS MAJESTY'S
PASSING AWAY IN 1910, THE
TEXTILES WERE PRESERVED
AT THE GRAND PALACE FOR
OVER A HUNDRED YEARS.
IN 2014, THE QSMT WAS
GRANTED PERMISSION TO
REASEARCH AND ORGANISE
THE KING'S LOVE FOR BATIK

THE EXHIBITION
After His Majesty’s passing away in 1910, the
batik textiles were preserved at the Grand
Palace for over a hundred years. In 2014, the
QSMT was granted permission to research and
organise an exhibition to depict the travels of King
Chulalongkorn to Java, his interest in Javanese
culture and Javanese batik textiles. Thus the
historic collection, valued on account of the
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number of textiles and the artistry they bear, could
be viewed by the public.
This on-going exhibition that started on
November 1, 2018 and which will continue till
May 31, 2021, generously brings an exceptional
collection of 307 batik textiles spanning sarongs,
pattern samples, head-cloths, full-sized cloths
and other textiles. The museum has planned
rotations of the displays to offer viewers a chance
to see and study the span of the collection and
understand the historical and cultural context of
the displayed textiles.
The textiles convey the skill of batik artisans
who used a technique of wax-resist and natural
dyeing process to create beautifully patterned
textiles. They tell of the skill and creativity

COVER STORY

of artisans who created batiks with motifs,
patterns and compositions. While some artisans
extracted natural dyes (a beautiful red, from
Cipedes town in West Java, as well as from the
Central Javanese coastal town of Lasem); others
rendered motifs in exceptionally fine lines using a
hand-drawn wax resist. In addition, the complex
patterns of the batiks involved drawing of the
motif with wax by the artisan, after which it was
dyed. The exhibition gives an idea into the world
of Javanese designs, motifs, patterns, symbolism
and techniques.

Inventory tags with information on the place
of production of the textile, the name of the
pattern on the textile and its price also add
interest to the collection. Soft lighting and a
careful display of the textiles helps show their
dimensions, motifs, patterns; and information
related to the displays thus making the exhibition
an equally immersive experience.
A SPECTRUM OF MOTIFS
AND PATTERNS
Viewing the textiles, gives you an insight of how
batik was produced in different regions of Java
and how batiks with certain motifs/patterns could
only be worn by the Sultan, his family, royalty or
by certain court officials when in attendance at
the royal palace.
The textiles are graced with a spectrum of
motifs and patterns, set in varied designs from
diagonals to spaces formed by flowing vines
and perfectly placed and rendered repeats that
range from flowers to fruit, honey bees, winged
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figures, mythical dragon-headed birds, animals,
coiled snakes, moon, stars and others. Each
motif is symbolic. For instance, the pattern of the
confronting triangles is believed to keep away
evil, while the motif of the honey bee seeks to
bestow sweetness of love on its wearer. Similarly,
diagonal rows of minute motifs are symbolic of
drizzling rain and so on.
The design approach varies from filling the
entire cloth with small motifs in muted colours
and colour-combinations to motifs in larger/bolder
expressions with striking colour combinations.
One textile in the collection –a kain panjang (a
long rectangular cloth worn by men and women
wrapped around the hips) with a sobrah (like the
tendrils of the banyan tree) pattern, has about
4,000 repetitions of a motif, each of which is
individually wax-drawn by hand.
The exhibition also gives an insight into the
varied influences of motifs that differed according
to the clientele such as patterns that were
meant solely for royalty, patterns popular with
the Javanese, Chinese, or Europeans, and
influences such as that of Indian chintz. Motifs
such as European flowers, plants and floral
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THE DESIGN APRROACH
VARIES FROM FILLING
THE ENTIRE CLOTH
WITH SMALL MOTIFS IN
MUTED COLOURS AND
COLOUR COMBINATIONS
TO MOTIFS IN LARGER/
BOLDER EXPRESSIONS
WITH STRIKING COLOUR
COMBINATIONS
wreaths as well as motifs of European embroidery
and lace edgings speak of the patronage of
European clientele. Another fascinating aspect
is the inspiration behind some patterns. For
instance, the Parang Rusak pattern, drawn from
the Javanese words parang (coral) and rusak
(broken), was created by the order of Sultan
Agung Hanyokrokusumo, ruler of the Mataram
kingdom in the 17th century, because he wished
to have the image of waves crashing on limestone
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rocks (that he had seen while mediating at the
coast) recreated on cloth. Even when working
with a limited colour palette of dye such as
browns or only indigo, the play of tones of
colours and the patterns makes for a
mesmerising visual feast.
EXHIBITION PUBLICATION
For those who cannot travel to Bangkok
or view the exhibition, the book A Royal
Treasure: The Javanese Batik Collection of King
Chulalongkorn of Siam published by the QSMT
is a great resource to study this remarkable
and rare collection of heritage batiks. The text
is very informative with excellent photographs
and informative captions. The information
accompanying each textile featured is equally
detailed. The book also gives detailed information
on the King’s visits to Java and his interest in
batik, the technique of batik-making, natural dyes
used, thus making the book a very interesting
read on textiles.
The book is also helpful for those who have
seen the exhibition as it provides additional
information especially since photography is not
allowed at the galleries. The reader can spend
time studying the details of the compositions and
learn how they were rendered in earlier times. It
is interesting and informative to read about the
techniques of creating batik from the treatment
of the cloth to rendering of motifs by canting tulis
or metal blocks as presently practised in different

batik centres in Java. The sheer wealth of motifs
and patterns featured in the book is educative
and inspiring for students and designers
conveying how artisans pushed the boundaries of
batik and created cloths of extraordinary beauty.
The book is distributed by River Books, Bangkok,
and is available on Amazon India. The book – like
the royal collection - is truly a treasure and an
inspiration for those who love textiles..
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GARMENT INDUSTRY INDICATES
DISASTROUS FIRST QUARTER

All Images @Shutterstock.com

CMAI attempted to conduct a Survey that Indicated 74 per cent
Respondents showing 90 per cent Drop in Sales and over 60 per cent
expecting a Massive pile up of Bad Debts in the Coming Months…

The Third Survey conducted by CMAI amongst
its Members reflects the crisis the Domestic
Garment is going through, with 74 per cent of its
respondents seeing a 90 per cent drop in sales
for the quarter ending June 2020. An additional
13 per cent indicated a drop of more than 75
per cent. This indicates that 87 per cent of the
Industry saw more than 75 per cent drop in their
revenues in the First Quarter of 2020-21.
The projection for the coming quarter (July
to September) is equally grim. 95 per cent of
respondents expect to operate at less than 50
per cent of their Production capacity. Of these,
as many as 68 per cent of the respondents
anticipate using less than 25 per cent of their
Production capacities in the next three months.
The respondents do not see much
improvement in the next 12 months either. 21
per cent of the respondents expect to operate
at less than 25 per cent of their capacity in the
coming 12 months, and 46 per cent expect to
operate between 25 per cent and 50 per cent.
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This means almost half of the Industry expects to
operate at less than 50 per cent of capacity in the
next 12 months.
What is obviously adding to the worries of this
largely MSME dominated sector, is the drying
up of working capital funds, with Manufacturers
not receiving payments from the equally stressed
Retail sector. 91 per cent of the respondents
have received less than 25 per cent of their
dues in the last quarter – and close to 85 per
cent are not expecting their dues to be cleared
in the next three months. In fact, 44 per cent
of the respondents fear that 20 per cent – 50
per cent of their dues will turn in to Bad Debts,
and another 10 per cent expect even a higher
percentage of Bad Debts.
“All these findings reflect an extremely grim
future for the Garment Industry, and survival
of many of the smaller players looks extremely
doubtful,” said Rakesh Biyani, President of CMAI.
“It will take at least another year for our Members
to reach back to the normal business conditions,”
added Rajesh Masand, Vice President. Chief
Mentor CMAI, Rahul Mehta, cautioned about the
severe job losses in the Industry. “Looking at the
survey results, I would not be surprised if close
to 25 per cent to 30 per cent units shut down. I
am also expecting job cuts of 25 per cent to 30
per cent even in the companies that somehow
survive this year.” opined Mehta.
The Industry currently has around 85,000
Factories, largely in the MSME Sector, and
employed around 12 million workers in the PreCovid era.

"ALL THESE FINDINGS REFLECT
AN EXTREMELY GRIM FUTURE FOR
THE GARMENT INDUSTRY, AND
SURVIVAL OF MANY PLAYERS LOOKS
EXTREMELY DOUBTFUL"
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Mirror
Mirror
Dazzle me
Gorgeous
Chitra Balasubramanium
dives into the world of Sheesha
Embroidery explaining its multifaceted beauty that creates a spell
on every garment…
Pic Courtesy: Chitra Balasubramanium

“Mirror mirror on the wall, who is the prettiest
one of all.” Haven’t we heard this line uttered by
the evil queen so many times as we read fairy
tales and watched films? But why do mirrors
always have to be on walls? Can’t they be put
on our clothing as well? The answer is yes.
HISTORY
India has many forms of embroidery. Each state
or region has a particular form but one thing
that connects them all is the use of tiny mirrors.
Mirror or sheesha work as it is well – known by,
can be traced back to the 17th century. Some
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historians and fabric designers are of the opinion
that at the time mica was added to metal strips
to make it look shinier and then cut into tiny
pieces to create the mirrors. Others are of the
opinion that this particular form of embroidery
originated from Persia as sheesha is a Persian
word. Yet others believe that this elegant form
of embroidery was introduced to India by the
Mughals who must have brought it with them
from Baluchistan, Afghanistan and Iran.
Amidst so many theories it is hard to define the
lineage of sheesha work. As centuries passed by,
sheesha work evolved and Indians adapted the

FEATURE

embroidery method into their repertoire of stiches.
Some of the earliest designs also showcased
how such embroidery included adding cut glass,
thanks to mass production, to the garment.
However, in today’s times, glass has been
replaced by plastic or resin, which not only makes
it safer for the wearer but also adds more shine to
the garment.

Another place where one can still see authentic
glass being used is in Banjara embroidery. The
trick to know whether the sheesha used is
genuine is to see how heavy the garment is. If
resin or plastic has been used, then the garment
would be much lighter. This makes the garment
easier to use as compared to using real mirrors
which would add weight to the garment. Using
resin also makes it less expensive for a consumer
wants a good deal without paying too much.
Taking care of a garment with real mirror is
also more difficult than that made using resins
because mirrors crack with frequent washing
thus spoiling the entire piece. Another reason why
workers prefer to use resin or plastic is because a
cracked mirror is considered bad luck and ill fate
which everyone wants to avoid.

@Shutterstock.com

FORMS OF EMBROIDERY
While in its earlier days, sheesha work was used
as an embellishment or as a form of decoration
to add glamour to garments, today mirror work
is seen as a separate form of embroidery that
emphasises only on the mirror. Such embroidery
has become more pronounced in the Lambani,
Kutch region of Gujarat. It is also seen in equal
emphasis in Rajasthani work. Today this profusion
of embroidery work using mirrors and the stitches
or embroidery surrounding the embellishment
have been named as sheeshe ka kaam.
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SHEESHA EMBROIDERY
OVER THE YEARS HAS
BEEN INCULCATED
INTO FABRICS LIKE
GEORGETTER, CHIFFONS,
SILK, COTTON AND OTHER
FABRICS. EVEN PHULKARI
WORK COMBINES MIRROR
INTO ITS REPERTOIRE

MANUFACTURING OF SHEESHA WORK
The traditional manner of fixing mirrors on the
fabric is interesting. Since the mirror is a bit of
glass which cannot be fixed directly on to the
cloth, a special stitching technique is used to hold
the edges of the four corners. A chain stitch is
then used around it to fortify the former stiches
and add grace to the piece.
What makes sheesha work in Banjara
embroidery interesting is that there is much
36
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play with the shape of the mirror. Apart from the
usual circular ones, they also use squares and
rectangles. The mirror could be square but by
cleverly embroidering around it one can create
a round or oval look too. The embroidery from
Kutch on the other hand plays around with the
size of the mirror from the very small to medium
sized ones.
Sheesha embroidery over the years has been
inculcated into fabrics like georgette, chiffons,
silk, cotton and other fabrics. Phulkari work
also combines sheesha into its repertoire.
However, sheesha work is most commonly seen
in profusion on Sindhi Taropa or Hurmucho
garments. Here the traditional stitches are
combined with mirror. But the space for the mirror
work is left blank till the rest of the embroidery has
been done. The mirrors are then completed later.

FEATURE

Nowadays, even Chikankari is using sheesha
embroidery. The florals and paisleys are
attractively combined with mirror work to give a
little extra zing to the garment. Mirror work has
become popular even with the vibrant embroidery
from Kutch that includes Mochi, Ari Bharat, Heer
Bharat, Soof and Mutwa.
SHEESHA WORK AND DESIGNERS
While the use of sheesha is very commonly seen
in lehenga cholis and sarees, it is the fashion
designers who have introduced innovative ways
to add sheesha work into their ideas. Some
have experimented with sarees, using sheesha
embroidery on their borders and pallu. Some
have worked this particular art into blouses too.
Since mirrors can break while cutting or stitching
fabric, most designers prefer to first cut the fabric
according to the final apparel and then embroider
and stitch.
LATEST SHEESHA TRENDS
Sheesha as an art form has become a big hit
with foreign designers. Indo - western clothes
have become the forefront of fashion thanks to
their dramatic use of sheesha work on gowns,
tunics, tops and overalls. The reflection of these
tiny mirrors adds drama to the apparel giving it a
60’s Hollywood - like edge. Several top designers
like Abu Jani Sandeep Khosla have also added
sheesha into their current collection.

The use of sheesha on a garment, gives it a
bohemian folk-like look thus making designers
want to add this embellishment to their Boho
collections. While in some cases, mirror work
can be subtle with just a small line adding
charm to entire garment or others can go the
whole haul filling up the entire garment with
tiny mirrors.
MIRROR WORK IN INDIA
Mirror work in India finds plentiful use in
ghararas, shararas, lehengas, long skirts and
in other innumerable accessories. Bags with
mirror work too are very common. Then use
of sheesha on belts too adds to the panache.
Banjara belts are made entirely of mirrors and
are beautiful to look at. They can be mixed
and matched with any garment. With more of
the young crowd wanting to dress up in ethnic
wear, sheesha work has found its way along
with tilla and zari into footwear.
Indian designers are experimenting
combinations such as sheesha with beads,
wooden accessories, gota, tilla and embroidery.
Usually the embroidery covering the sheesha
is done in colours which are in contrast to the
main embroidery. This gives it a vibrancy and
a beauty of its own. Indian designers have
changed this course and added subtlety and
softness to sheesha work while continuing to
maintain its folksy nature.
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NEWS
ELECTION TO THE MANAGING COMMITTEE AND REGIONAL COMMITTEES OF THE
ASSOCIATION FOR THE YEARS 2020-2021 AND 2021-2022.
As per Clause 33 of the Constitution, the Term of the Current Managing Committee will come to an end
at the Conclusion of the 57th Annual General Meeting Scheduled to be held on September 30, 2020.
Accordingly the Process of Electing Members to the Managing Committee as well as to the Regional
Committees of the Association for the Years 2020-2021 and 2021-2022 began on August 26, 2020.
A Detailed Circular Letter E-3/ 185 / 20 dated August 26, 2020 along with the Relevant Documents
including Nomination Papers have been sent by Courier to Eligible Members on August 26, 2020.
Due to the Covid Pandemic, the Association also sent the same by E-mail on August 29, 2020 to all
Members of the Association.
57TH ANNUAL GENERAL MEETING OF THE ASSOCIATION
The 57th Annual General Meeting of the Association is scheduled to be held on Wednesday,
September 30, 2020 at 901, Naman Midtown, A Wing, Behind Kamgar Kala Kenda, Senapati Bapat
Marg, Prabhadevi (West ) Mumbai 400013. The Notice, along with the Agenda will be sent to a
Members of the Association on September 7, 2020.
71ST NATIONAL GARMENT FAIR – ON LINE
The Association has received overwhelming response towards Participation in the 71st National
Garment Fair–Online Scheduled to be held from Spetember 10 to 20, 2020. 265 Exhibitors
Representing 325 Brands will be Participating in this Virtual Fair which is being held on a Digital
Platform for the first time in view of the Covid-19 Pandemic which has resulted in severe restrictions on
physical movement across the Country.
RENEWAL OF MEMBERSHIP OF THE ASSOCIATION
Members are once again requested to send their Renewal of Membership Subscription to the Office of
the Association at the earliest to avoid disruption of Services.
Members can Renew their Membership for 1/3/or 5 years. We give below a Table for 1/3 or 5 Year
Membership Fees for the Information of Members.
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PRIMARY MEMBER
Membership
Period

One Year Subscription

3 Years 5 Years Subscription Subscription

18%
GST

Total
Amount

One Year

4,000

0

0

720

4,720

Three Year

0

10,000

0

1,800

11,800

Five Year

0

0

16,000

2,880

18,880

ASSOCIATE, AGENT & DISTRIBUTOR MEMBER
Membership
Period

One Year Subscription

3 Years 5 Years Subscription Subscription

18%
GST

Total
Amount

One Year

3,000

0

0

540

3,540

Three Year

0

7,500

0

1,350

8,850

Five Year

0

0

12,000

2,160

14,160

ORGANISATION
Membership
Period

One Year Subscription

3 Years 5 Years Subscription Subscription

18%
GST

Total
Amount

One Year

5,000

0

0

900

5,900

Three Year

0

12,500

0

2,250

14,750

Five Year

0

0

20,000

3,600

23,600

Membership
Period

One Year Subscription

3 Years Subscription

5 Years Subscription

One Year

1,500

0

0

270

1,770

Three Year

0

4,000

0

720

4,720

RETAILER
18%
GST

Total
Amount

Five Year
0
0
6,000
1,080
7,080
		
In case you have any queries about the Renewal Process, please contact Mr Vijay Sharma, Dy
Secretary on his Mobile No 9820593780 and/or by E-mail to membership@cmai.in.
MEETINGS, REPRESENTATIONS, CIRCULARS AND WEBINARS:
i)		The Association organised a Webinar on July 28, 2020 for the benefit of the Members to address
their queries pertaining to the Participation in the 71st National Garment Fair - Online to be held
from September 10 to September 20, 2020. A Circular No 31/71st NGF/20 dated July 28, 2020 to
this effect was sent to all Members of the Association by E mail.
ii)		Cir No 32/A-8/20 dated July 30, 2020 was sent to all Members of the Association by E-mail
requesting them to provide the Information as per the format received from Apparel Export
Promotion Council providing the details of Manufacturing capacity of PPE Kits, 23 Ply Masks and
N95 Masks etc to be taken up with the Government of India to Open for Free Export without any
Quota restrictions for the benefit of the Industry.
iii)		Cir No 33/71st NGF/20 dated July 30, 2020 was sent by E-mail to all the Exhibitors at the 71st
National Garment Fair-Online requesting them to Digitally Upload the Images of their Samples and
Video/s by August 21, 2020 onwards using the Password Link that has been provided to them
and the List of Agencies Empanelled by the Association who could provide the Services of the
Photo Shoot and/ or Video of their Samples.
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iv)		Cir No 34/A-1/20 dated August 1, 2020 was sent by E-mail to all Members of the Association
along with the Copy of E-Version of APPAREL August 2020.
v)		Cir No 35/71st NGF/20 dated August 5, 2020 was sent by E-mail to all Members of the
Association informing that due to the extended Lockdown in Maharashtra and Periodic
Shutdowns in certain States and as per requests received from the Industry, the Association has
decided to Postpone the 71st National Garment Fair–Online scheduled from September 2, 2020
to September 10, 2020 to September 10, to September 20, 2020 (11 Day Online Fair instead of
10 Days.)
vi)		Cir No 36 and 37/71st NGF/20 dated August 14, 2020 was sent by E-mail to all Members
informing that due to the extended Lockdown in Maharashtra and Periodic Shutdowns in certain
States and as per requests received from the Members, the Association has decided to Extend
the Last Date for Booking of Stalls to August 31, 2020.
vii)		Cir No 38/E-3/20 dated August 29, 2020 was sent by E-mail to all the Eligible Members of the
Association informing them of the Decision taken by the Managing Committee to hold Elections
to the Managing Committee and the Regional Advisory Committees for the Years 2020-2021
and 2021-2022 along with the Election Schedule, Nomination Papers etc.
All the above Circulars have been Uploaded on the Website of the Association www.cmai.in

LIST OF MEMBERS ADMITTED IN THE MANAGING COMMITTEE MEETING
HELD ON 25TH AUGUST 2020
PRIMARY MEMBER ( MUMBAI )
M/s Harsoni, Thane
M/s Shree Clothing, Vasai, Palghar
M/s Bajrang Garment, Mumbai
M/s Meghavi Creation, Mumbai
M/s S.M.Creation, Mumbai
M/s Princy, Mumbai
M/s R V Creation, Mumbai
M/s Khushi Creation, Mumbai
M/s Mischief Creations, Mumbai
M/s Gati Apparels, Mumbai
M/s Fashion Garments, Mumbai
M/s Aayu Ceation, Mumbai
M/s Yash Creations, Mumbai
M/s Siddh Enterprises, Mumbai
M/s Anshika Nx, Mumbai
M/s SRK Apparels, Mumbai
M/s Charvi Clothing Company, Mumbai
M/s Alliance Exports, Mumbai
M/s B Fashion Studio LLP, Mumbai
M/s Prime Overseas Garments Pvt Ltd ,Mumbai
M/s V.M.Creations, Mumbai
M/s Mann Creation, Mumbai
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M/s Malhar, Mumbai
M/s Shivam Creation, Mumbai
M/s Deepak Garments Pvt Ltd, Mumbai
M/s Kenia Fashion, Mumbai
M/s Rohit Garment, Mumbai
M/s Classy, Mumbai
M/s Anchal Fashion, Mumbai
M/s Signature Cotton Industries LLP, Mumbai
M/s Gomtee Fashions LLP, Mumbai
PRIMARY MEMBER ( WESTERN INDIA)
M/s Kaarya Ethnic Clothing India ) Pvt Ltd ,
Ahmedabad
M/s Atlantic Designs, Surat
M/s Pashmina Mfg, Surat
M/s Kantera Fashion, Ahmedabad
M/s Vinayak Creation, Ahmedabad
M/s Nexty Enterprises, Ahmedabad
M/s Zedex Clothing Pvt Ltd, Ahmedabad
M/s Aakash Creation, Ahmedabad
M/s M.A.Hosiery Industries, Ahmedabad
M/s M Clothing, Surat
M/s Kalamek Garments, Ahmedabad
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M/s Satguru Trading Co, Surat
M/s XYXX Apparels Pvt Ltd, Surat
M/ Aamras Fashion LLP, Surat
M/s Faith Creation LLP, Ahmedabad
M/s Iris International, Ahmedabad
M/s Yash Corporation, Ahmedabad
M/s Yuvati Fashion LLP, Ahmedabad
M/s Sosi Designs, Surat
PRIMARY MEMBER ( SOUTHERN INDIA)
M/s J Fabrics, Chennai
M/s Pathi Ventures, Bengaluru
M/s Desize Corp Creation, Tirupur
M/s VSA Fashion, Salem
M/s Shell Apparels Pvt Ltd, Bengaluru
M/s Signature Clothing Co, Bengaluru
M/s Stacktrail Cash & Carry Pvt td, Bengaluru
M/s Blue Monkey Clothing Co, Bengaluru
M/s Hannu Knitters Pvt Ltd, Tirupur
M/s Mezzo Ventures, Bengaluru
PRIMARY MEMBER ( NORTHERN INDIA)
M/s Vazir Apparels, Indore
M/s Brij Apparels, New Delhi
M/s Ambica Creation, Jaipur
M/s Kanak Fashion, Indore
M/s Gunnika Textiles, Jaipur
M/s Swstik Point, Jaipur
M/s Sushmita Fashion Destination, Lucknow
M/s Sampat Sachin Sarees, Jaipur
M/s V P Oswal Hosiery Factory, Ludhiana
M/s Cheer Sagar, Jaipur
M/s Roop Nandini Industries, Jaipur
M/s The Choice Fashions Pvt Ltd, Jaipur
M/s Parsh Enterprises, Indore
M/s Goodwill Impex Pvt Ltd, Jaipur
M/s Swayam Industries, Ludhiana
M/s A R Apparels, Indore
M/s Maa Durga Dress Creations, New Delhi
M/s Shree Ambika Fashion, Jaipur
M/s Bhairav Embro Design ( P) Ltd, New Delhi
M/s Sarc Original, Jaipur
M/s Pearl Creation, Indore
M/s Awesome Fabs, New Delhi
M/s Volla Inc, Jaipur
M/s Mehta Creation, Indore
M/s Gaba Apparels Pvt Ltd, Indore
M/s Asha Shree, Indore

M/s Muskan Fashion, Delhi
M/s Colour Hunt, Indore
M/s Garvansh Readesigns Stitching Pvt Ltd, Indore
M/s Anukripa Apparels, Indore
PRIMARY MEMBER (EASTERN INDIA)
M/s Tanishi Creation, Kolkata
M/s O J Fashions India Pvt Ltd, Kolkata
M/s T T Limited, Kolkata
M/s Jyoti Industries, Kolkata
M/s Tarunabha Enterprises India Pvt Ltd, Muzaffarpur
M/s Malasi Creation, Kolkata
M/s Cut and Stich Apparel Pvt Ltd, Kolkata
M/s Passport Jeans Pvt Ltd, Kolkata
ASSOCIATE MEMBER (MUMBAI)
M/s Shivam Arts, Mumbai
M/s Leading Enterprises, Mumbai
ASSOCIATE MEMBER (WESTERN INDIA)
M/s Infotek Software & Systems Pvt Ltd, Pune
M/s Sunitas Collections, Pune
ASSOCIATE MEMBER (EASTERN INDIA)
M/s Krishna Enterprises, Kolkata
AGENT MEMBER (MUMBAI)
M/s Sachin Madhani, Mumbai
AGENT MEMBER (SOUTHERN INDIA)
Panchajnaya Fashions Pvt Ltd, Bengaluru
AGENT MEMBER (NORTHERN INDIA)
M/s S N Trading Company, New Delhi
AGENT MEMBER (EASTERN INDIA)
M/s Orbit, Guwahati
RETAILER MEMBER (SOUTHERN INDIA)
M/s Gayatri Traders, Coimbatore
RETAILER MEMBER (NORTHERN INDIA)
M/s Gera Fashion Club, Patiala
M/s Iconic Fashion Retailing Pvt Ltd, Jaipur
RETAILER MEMBER (WESTERN INDIA)
M/s Kashish Selection, Dahod
AFFILIATION MEMBER (NORTHERN INDIA)
M/s Garment Exporters Association of Rajasthan, Jaipur
M/s Apparel Manufacturers Society of Indore, Indore
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Where Evolution Meets the Ancient
In a conversation with Paresh Patel, a third generation weaver and entrepreneur, Brinda Gill
learns about the tradition of brocade weaving and the potential of Ashavali weaves...
Ashavali is a technique of brocade weaving that has been
practised in various parts of Gujarat. Paresh Patel, a third
generation weaver, who grew up in Ridrol learnt the art
of Ashavali by seeing his grandfather (Somabhai), uncle
(Kiritbhai) and father (Vishnubhai) weaving such brocades
first hand. “The scope of Ashavali weaves is vast. Ashavali
is believed to be the oldest brocade weaving expression
in India. It is said to have laid the foundation of brocade
weaving as it migrated from Gujarat to Agra and Benares
where weavers evolved the technique as per their skills,
aesthetics and culture. Our definition of Ashavali brocade
weaving is a twill weave with silk or zari yarns used as
supplementary wefts to create motifs and patterns”, says
Patel.
LIVING HERITAGE
The origins of Ashavali weaving go back a millennium
to brocade weaving. The brocade weave was named
Ashavali after the Kingdom of Ashaval. This kingdom
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was founded by Bhil King
Asha Bhil, near present day
Ahmedabad, in around the 10th
century. Ashaval pre-dated the rule
of Sultan Ahmad Shah I, founder
of Ahmedabad (in 1411) and the
Gujarat Sultanate. “The weave
is also referred to as Amdavadi
given that the weaving took place
in and around Ahmedabad. My
grandfather Somabhai Patel used
both names,” explains Patel.
In the past, brocades, woven
with silk yarns and pure gold
yarn, would be commissioned by
royal families as yardage for stitched
garments and sashes, sarees and
skirts and also as borders for drapes.
In keeping with the glorious past
and the dazzling beauty of the textile,
Paresh named his label, Royal Brocades.
THE CALL OF WEAVING
Somabhai (Paresh’s grandfather), a farmer living
in Ridrol, learnt brocade weaving in his free time
and fell in love with the process and the textiles
produced. At a time when weavers were moving
away from weaving, he decided to establish a
weaving unit and thus bought looms. Somabhai’s
sons Kiritbhai and Vishnubhai joined him. Pretty
soon they had a set-up which consisted of
almost a hundred looms.
Paresh, like his grandfather, also grew up in
Ridrol learning from them the art. He decided
to continue with the practice, and keep the
traditional technique strong while bringing in
modern innovations such as yarns of different
natural fibres, natural dyes for coloured yarns,
working on new motifs and patterns, working
with resist-dyed yarns to create ikat patterns,

creating brocade motifs/patterns with plain and
satin weaves (with longer floats on the underside
of the fabric), apart from twill weaves, and
weaving new products such as brocade sarongs
for the Thai market.
This approach he says is in sync with the
tradition of weaving in India where weavers were
not fettered by the paucity of yarns or motifs, and
were free to create novel textiles. “We incorporate
different motifs into our weaves just like weavers
did long ago. My approach to all of this is that
traditional textiles should be identified by their
technique rather than by their motifs or their
colours.” His weaving unit in Ridrol currently has
25 looms.
BROCADE WEAVING
Ashavali weaves are woven on a 105 cms – wide
jacquard pit loom with a throw shuttle, a master
weaver and an assistant working together. The
weave progresses much more slowly in this
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AS ASHAVALI SAREES ARE
TRADITIONALLY WORN IN THE
GUJARATI SEEDHA-PALLU STYLE,
THE PALLU IS THEREFORE WOVEN IN
ATTRACTIVE PATTERNS
case, since a throw shuttle is used instead of a
fly shuttle. The textile is woven by a twill weaving
machine in the sections that have motifs/
patterns, such as the pallu (end panel), the
borders, cross borders, and motifs on the field
of a saree. The nature of the twill weave results
in diagonal lines in these areas of the textile and
helps it drape well. These motifs/patterns are
woven with supplementary weft yarns that may
be of metal, silk or other natural fibre yarns.
ASHAVALI MOTIFS
Traditionally cotton; silk and metal (gold and
silver) yarns were used for weaving. The motifs
were inspired from the local flora and fauna.
So you could see gorgeous motifs of flowers,
creepers, peacocks, parrots and lions, the
chand-tara motif, a lattice of vines across the
saree field with a motif or motifs (such as a
flower, animal or bird) placed in each square
formed, or lines composed of flowers and leaves
running diagonally across the same. The motifs
on local crafts such as mochi – embroidery,
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beadwork, textiles such as tie-dye, and the
jalis or fretted screens of the stone monuments
of Gujarat have also inspired motif designs for
Ashavali weaves. “This distinguishing feature of
the motifs outlined in a contrasting colour makes
them stand out,” explains Patel. The colour of
the yarns, and the use of brightly coloured cotton/
silk yarns and metal yarns, has led to the work
being called meenakari – aka enamelling work
done on jewellery.
As Ashavali sarees are traditionally worn in the
Gujarati seedha-pallu style, where the end panel
is draped over the shoulder and appears in front,
the pallu becomes very important and is therefore
woven with attractive patterns. Some end panels
in old Ashavali sarees were particularly decorative
such as the Badshah pallu that has the seated
figure of a nobleman, smoking a hukkah, in a
cusped arched alcove with a pendant lamp; and
sarees with peacocks/parrots set within squares
formed by flowers or paisleys. There are some
Ashavali sarees with a heavily patterned field just
in the section where the pleats are made with a
similar patterned pallu. There are also the rare
sarees that are completely woven with metal
yarn (across the pallu, borders and field) with silk
motifs that create a luxurious drape.
INTEGRATING INNOVATIONS
Keeping the traditional technique intact, Paresh
is now experimenting with natural fibre yarns
from different types of cotton and silk (mulberry,

BRAND PROFILE

tussar, matka) to khadi, ambar charkha, linen
and woollen yarns as well. He plans to weave
sarees, stoles, dupattas and yardage with the
new textiles. He has also experimented with
silver wires and raffia, a Japanese yarn. “As the
weavers are experienced in weaving with strong
yarns such as silk, we can retain it as the warp
and use other yarns in the weft,” he explains.
The weavers weave traditional as well as new
motifs. The yarns used are either dyed with azofree dyes or dyed with natural dyes at his unit. His
collections are woven with indigo resist – dyed
yarns, which are a novelty. “As the Ashavali saree
was typically worn for weddings, customers
would usually opt for bright and glossy sarees.
This led to the focus shifting to bright coloured
and metallic yarns. However, in recent years, as
we began working with natural dyed yarns, the
fabrics mellowed. Customers slowly accepted
them for their muted beauty and the fact that
they are woven with naturally dyed yarns. We use
resist – dyed yarns to create ikat motifs in certain
sections of the sarees.”
The sarongs that are woven for the Thai market
date back to almost a century ago when weavers
from Gujarat began to weave sarongs for the
same. The export stopped with the start of WWI.
Over the years, Paresh has guided weavers
in weaving dense textiles (as sarongs have a
denser weave than sarees) and in creating satin
constructions of 42 inches width as compared to
a saree which has a 45-inch width with geometric

and linear motifs/patterns. A particularly happy
moment for him was to wear a revival Thai
brocade kurta, stitched from yardage and woven
by his weaver. He wore the kurta to the National
Museum at Thailand, and was photographed in
front of a vintage Thai brocade garment with a
similar pattern.
At a time when the handloom industry was
facing challenges and competition from power
looms and other industries, Paresh’s efforts at
preserving the centuries-old Ashavali technique
and evolving the technique was revolutionary. He
has recently bought a jala loom to demonstrate
that Ashavali brocades can be woven using
the jala mechanism as well. This loom allows
the weaver to weave more complex motifs and
repeats. However, this loom requires at least
three weavers and since it is also extremely time
consuming, most textiles are not woven on it on a
regular basis.
“The weaves have to be commercially viable.
In fact, we are open to weaving as per specific
requirements of designers and customers. We
have woven fabrics for exhibits at the Indigo
Museum founded by Arvind at Ahmedabad and
have sent merino wool brocades to Australia as
well. We have an entire eco-system for weaving
at our unit from the production and dyeing of
yarns to their weaving and finishing. The scope
of the technique is vast and we look forward
to continuing bringing in new aspects to the
traditional Ashavali weave,” signs of Patel.
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COMPANY
			CACHET
Read on about the brands in vogue...

DESIGN ONE
Design One, one of the largest
and most successful on-ground
shopping exhibition initiatives
of Sahachari Foundation
Events announces the launch
of its online platform, Design
One Online. With this launch,
Design One now becomes
more accessible to customers
as well as for brands to
showcase their creativity and
products. The website will offer
online shoppers an immersive
experience with a wide
selection of exclusive fashion
and lifestyle products and is
slated to go live with the muchawaited pre-Diwali sale.
Gauri Pohoomul, Committee
Member, Sahachari Foundation
said, “As an initiative aimed
towards empowering
entrepreneurs and promoting
Indian brands, it is crucial
that we innovate keeping
with the current times and
make the event accessible to
shoppers in the safety of their
homes. Design One is our
most anticipated fund-raising
event, which has received a
tremendous response year on
year. This year, with the launch
of our online platform we hope
to reach out to a wider market
across a national canvas.”
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SPARK

A unique but very reliable clothing line that offers
excellent quality of products at economical prices,
SPARK is a brand that creates poetic clothing and
novelties with a deeper meaning.
The brand seeks to stimulate and uncover
creativity through clothing and inspire one’s
artistic side. Every apparel from SPARK is a result
of blissful dreams that incite joy. With the world
suffering from a pandemic, we made sure that
we are of service to the ones who have helped
us create this journey of joy. From the resources
that are available to us, we have managed to
manufacture PPE kits and masks to battle the
ongoing Covid-19 crisis. Most of these were for
our frontline workers and support staff.
However, with spirits still high, we have decided
to launch BLOOM UP – an all new range of
clothing for young fashionistas and rockstars, who
explore the world as their playground.
Each collection is a living gallery – a gallery of
fabric, a combination of art and clothing to make
every apparel a masterpiece.
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GARTEX
Gartex is a combination of Garment and Textile
established in 1969 with Narendra Rupani as
sole Technical and person with lot of R&D has
been continuously designing Heat Press Machine
for Collar and Cuffs and Coat Body Fusing for
Tailors and Exporters. Gartex started with Manual
Hand Operated Fusing Machines have started
manufacturing pneumatic and automatic Fusing
Machines for Garment Manufacturers to suit any size
as per their job size requirement any size.
Gartex fusing machines are also used for any Heat
Press applications such as Sublimation printing on
T-Shirts, Children Garments and fixing Rhinestone on
Ladies Garments and Burke Hijabs Tec. Gartex small
Label Fusing Machine Manual are very handy to heat
Press Labels on Brassiers and Lingerie Panties and
many garments. Gartex Elevtromatic Heat Controller
is a must for every Every Iron used in Finishing
department of all garment manufacturers.
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ZOLA

Understanding that 'Change is the only Constant', Pragati Fashions Pvt. Ltd.(Zola) headed by Kirti
Shah aims at providing top-notch quality products at affordable rates. Upbringing our way of
functioning, we have developed One of its Kind Application that is available on App Store/Play Store.
Along With Mr. Rushabh Gala’s vision for the futuristic world and rigorous Team Effort; We have
adapted to the world of Technology to provide ultimate customer satisfaction and seamless
experience. Providing a spectrum of products in Women and Kids Wear, the interface works on
keeping you updated with the latest fashion.

Understanding that ' Change is the only Constant ', Pragati
Fashions Pvt. Ltd (Zola) headed by Kirti Shah aims at providing
top-notch quality products at affordable rates. Upbringing our way
of functioning, we have developed one of its Kind Application that is
available on App Store/Play Store.
Along With Mr Rushabh Gala’s vision for the futuristic world and
rigorous Team Effort; we have adapted to the world of Technology
to provide ultimate customer satisfaction and seamless experience.
Providing a spectrum of products in Women and Kids Wear, the
interface works on keeping you updated with the latest fashion.
Beginning from Traditional Ways of Marketing, with a salesperson
& backpack of designs, to counter selling and currently expanded
to Digital World. We have developed our very own B2B Website
and Applications that are available on App store/Play Store. These

User-Friendly upgrades in our
systems have been activated to
Beginning from Traditional Ways of Marketing, with a salesperson & backpack of designs, to counter
selling and currently
expanded to
World. We
have developed
our very own
make
it Digital
easier
and
effortless
forB2B Website and
Applications that are available on App store/Play Store. These User-Friendly upgrades in our
systems have beenour
activated
to make it easier and effortless
our Customers.
Customers.
With forthis
virtualWith this virtual
place of business, we offer you our latest collection at your doorstep. We assure you that our
endless efforts of Q
uality consciousness
will deliver you Quality
of the main purposes
place
of business,
weProducts.
offerOneyou
is to make a Tedious purchase task a simple use of fingers.
our latest collection at your
Our Webshop ensures complete Safety and Security, there is OTP Based entry for Registered Clients.
It provides you with
a variety of productsWe
in an organised
manner
and also
helps you find what you
doorstep.
assure
you
that
want using the Filter Option. There are Secured Payment options available for hassle-free purchase.
We also have a Live-Chat
service to help you
anytime in of
needQuality
and a pop-up for our Marvellous
our
endless
efforts
Newsletters. To know more about our special features and collections download the App soon.
consciousness will deliver you
Quality Products. One of the
main purposes is to make a
tedious purchase task a simple
use of fingers.
Since 1991, the company
has been fulfilling customer
demands with recurring efforts
to get efficient periodically. It
has achieved success with setting up a harmony
in its functioning, right from tailoring to finessing
the product using Best Quality materials and
responsible production. The Brand firmly believes
in Harmony, Integrity and Unity. Collectively
managed by Three Generations of a family,
the company serves you with the best of its
intentions. You can see a unique blend of modern
yet classic Designs in our Collections. Price-Value
Proposition has been at the heart of our services.
Catering to a pan India level of audience having
more than 7000 active customers, ZOLA believes
in serving a superior quality to fit each pocket.
Find us @www.zola.in.
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INDUSTRY INSIGHTS

IS SLOW FASHION
CREATING A NEW TREND?
Chitra Balasubramanium analyses the latest trends in the
Domestic Garment Industry and how the usage of sustainability
has brought focus on business efficiency...
Indian retail especially for apparel has been
growing at a healthy six per cent per annum as
per a Technopak Study and has been estimated
to be worth USD 865 billion by 2023. Thus
for India a retail segment which innocuously
comprised of home grown brands has now
become the talk of the world. The McKinsey
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Report in the earlier year had a specialised
segment devoted to India’s ascent in the field of
fashion apparel. This explains how Indian apparel
retail is attracting attention of apparel retailers
from across the world. These emerging trends
can be broadly grouped as business-centric and
technological usage of sustainability.

INDUSTRY INSIGHTS

BUSINESS-CENTRIC
With global retail giants establishing themselves
in India, the business aspects and global trends
have also assumed relevance in India. One
such growing trend in retail is a conscious wave
towards sustainability by going green, re-using,
re-cycling and reducing waste. There is a huge
market for second-hand dresses especially
relating to brands. Upcycling old clothes,
exchanging them and doing it through the brand
has also gained much prominence. This has
created a greater demand for transparency and
ethical sourcing. Even packaging of the product,
use of recycled paper for wrapping and doing
away with plastic is gaining popularity. Another
growing concept is for long lasting fashion
which reduces our tenacity to throw what is not
required, thus reducing consumption.
BUSINESS EFFICIENCY
Apart from fashion, there is also a lot of focus
on business efficiency. With production being
outsourced, goods supplied across the world and
business cycles are affecting profits. Professional
management concepts have been introduced
to run a business more efficiently thus covering
a gamut of activities such as products, people,
processes, fashion and more. Profits per store
have become a vital point and the earlier models
where successful outlets offset the loss-making
ones have become a thing of the past. There is
growing sentiment to convert such loss making
ones into online stores as the costs are less.
There is also a trend in India as per a Technopak
Study titled Fashion Retail Scenario in India:
Trends and Market Dynamics, of launching
private brands or in-house brands. This trend is
expected to grow with many retail multi-brand
outlets also launching their own in-house brands.
With access to consumer taste and preferences,
it is a natural step in the business model of the

"THE IN INDUSTRY IS ALSO
WITNESSING A SURGE IN THE
DEMAND FOR PRIVATE LABELS. IN
ORDER TO GAIN BETTER CONTROL
OVER PRODUCTS AND TO MILK
THE PROFITS ASSOCIATED WITH
BRAND RECOGNITION"
organisation. As Technopak’s study puts it, “The
industry is also witnessing a surge in the demand
for private labels. In order to gain better control
over products, and to milk the profits associated
with brand recognition, retailers are introducing
new brands and focusing on marketing activities
to increase sales of these brands. This approach
will, over the long-term, help retailers capture the
consumer’s attention. Additionally, private labels
will help in managing supply chains and pricing,
and thus impact the retailers’ bottom lines.”
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POPULARLY CALLED SMART
CLOTHING, WEARABLE
TECHNOLOGY IS EMBEDDED WITH
A CHIP TO COLLECT DATA AND
PROVIDE THE SAME FOR GREATER
ANALYSIS AND CONTROL
TECHNOLOGY & TECHNICAL
Technopak study aptly sums up the importance
of technology in retail as, “on a broader level,
the application of Information Technology will
have two different dimensions, viz. Process and
people management is an integral part of a retail
organisation.” CBI – Centre for the promotion
of Imports from developing countries – www.
cbi.eu, beautifully describes how technology
is now playing a key role and trends that offer
interesting opportunities for business. As its
market information report puts it, “Big data,
combined with production automation and
product technology innovation, has the potential
to make manufacturing more precise, as well as
more local and sustainable. Potential benefits
include higher speed, faster delivery times and
lower cost than currently, as a result of reduced
shipping times and lower stocks.” One of the
biggest technological movements is the analysis
of data and interpreting it to forecast accurately
the demand and tune production according to
the parameters. Big Data as it is termed finds
use in CSR (Corporate Social Responsibility), for
growth, for resource planning, for online shopping
and direct to consumer sales. Blockchain
technology is another growing trend which will
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see widespread use. www.cbi.eu describes this
as, “Blockchain technology has the unique ability
of creating a physical-digital link between goods
and their digital identities on a blockchain.”
Blockchain will bring in more transparency
into the sourcing system, it will create a more
transparent payment system and ensure that no
fake products are sold.
Technological advancement in design and
the ability to digitise designing has become very
important. 3D design helps iron out the smallest
errors in garment making. Artificial Intelligence (AI)
is a growing field and it is make major change in
the fashion industry. How successful or in what
manner will it be put to use in retail is something
for all fashion analysts to watch closely.
WEARABLE TECH
Popularly called smart clothing, wearable
technology is embedded with a chip to collect
data and provide the same for greater analysis
and control. A majority of these find use in the
sports segment where the data transmitted is
essential for training. It can also have enormous
use in the medical and wellness segment. This
technology is also finding increasing use in
outdoor adventure such as mountaineering,
biking, skiing. There is also a range of technology
available that can be used for smart apparel.
Some examples of wearable technology gaining
ground include fitness tracking bands, smart
sports bras, smart watches, outwear for trekkers.
Another big trend coming up is that of
sustainability. The apparel industry as per www.
cbi.eu accounts for 10 per cent of global carbon
emissions. Sustainable apparel production will
result in the lowering of these emissions and the

INDUSTRY INSIGHTS

trend world over especially from consumers.
Consumers especially in Europe are becoming
more demanding about these.
RECYCLING MATERIAL
Most manufacturing companies are focussing
on materials, process and technology which
are sustainable and workable. Materials used
ranges from natural to synthetic – renewable
and recycled. Manufacturing companies are
moving into a closed system or loop system of
manufacturing where old stock or unsold stock
or those bought back are recycled into the same
system. There are plenty of innovations – vegan
leather, food waste being spun into yarns,
garment waste being recycled into yarns and so
on. An area which is coming into excessive focus
is sustainable production techniques especially
those in dyeing and finishing of the product. So
innovations like ozone finishing, chrome-free
tanning, spray on fabric, water free and chemical
free dyeing and so on. These processes consume
exceedingly high amounts of resources and the
focus is to reduce them.
With social media – Twitter, Facebook,
Instagram, Whatsapp and more finding its way,
consumers are provided with a free platform to
air their opinion and make known their choices.
Since it is the consumers who are actually
paying for the product and the aftermath of the

competitive cycle, they are more vocal. A big
trend would be blogs and stories regarding the
brand, the human factor involved and the way to
connect with consumers on a more personal level
than through massive impersonal advertisements.
Micro management of the brand will also start
playing a key role..
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FASHION SPEAK

TARUN TAHILIANI –
Celebrating the Silver Years

Pic Courtesy: Tarun Tahiliani, FDCI and LFW

Meher Castelino talks to the design icon about his formative years as a designer,
his weakness for drapes and his crazy love for fabrics…

FASHION SPEAK

Tarun Tahiliani has always believed in being
a pioneer, not a follower. When he launched
Ensemble in 1987 as a multi-designer high
fashion store, people were sceptical of its
success. There had never been anything like
this in India, where popular fashion haunts were
mostly multi-brand department stores, Mom and
Pop run shops or a few solo designer outlets.
Despite all the doubt met by people, Ensemble
today has become one of the top stores in
the country; while Tarun who is celebrating 25
years of its success, has become one of the top
couturiers in India.

Tarun’s fashion knowledge at the start
of his career was a little inadequate.
His business management degree from
Wharton School of Business, University of
Pennsylvania helped him to run the family’s
engineering business. But deep down his
artistic urge to draw and paint encouraged
him to start Ensemble and even went into
fashion designing with his Ahilain label. He
has always had a weakness for drapes,
and loves to play with fabrics. However,
his creative experiments often proved a
little expensive for the Indian women who
were used to shelling out a few hundred
rupees for an outfit. Quickly realising this,
Tarun started Angor – The Ensemble Design
Studio that would meet the requirements of
the thrifty Indian woman’s needs.
Ensemble’s first shows in 1988-89
unveiled Tarun’s diaphanous drapes. But
in 1990 it was the slinky sexy look that
brought him into the limelight. Styling has
always been Tarun’s strong point and
so his mandarin style hairdos and exotic
headgears along with the garments led to
quite a unique ramp show.
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GETTING IT RIGHT
Simultaneously, numerous foreign-trained
designers appeared on the fashion scene in India.
Tarun realised if he had to keep ahead in the
fashion race, he had to be technically sound in
the creation of fashion collections.
In 1991, he took a year’s sabbatical and joined
the Fashion Institute of Technology in New York.
Once again, it was drapes that set him apart
from the other students, as he unveiled the exotic
forms of swirling fabrics.
THE RULE BREAKER
Tarun likes to break fashion rules in Indian wear.
An Indian woman loves gold and glitter especially
on her collar and yoke but Tarun disagrees. He
was never crazy about collars and was quite
defiant about yokes being embroidered. His
contemporaries have admitted that he is the
best at draping fabrics, which obviously makes
him happy, as life without drapes is unthinkable
for Tarun.
After his sojourn in the USA fashion institute,
Tarun’s workshop in Mumbai began with a small
number of tailors and master cutters awaiting
his directions. Since then his workshop has now
changed into a state-of-the-art 4,000 sq metres
studio in Delhi, which is so grand that a fashion
show could be held in its courtyard.
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THE LOOKS DOWN THE YEARS
In 1992, one of Tarun’s first lines called ‘The
Tailored Collection’ was a simple elegant range
of suits, jackets, skirts and capes. The ‘COAR
Range’ (Creatures of an Alien Realm) had bold
graphics on jackets, worn solo or with kurtas/
saris. ‘The Carpet Collection’ had motifs inspired
from Old Persian and Afghan carpet designs and
sprinkled with beads and sequins. His Angor
line gradually moved from Bhagalpur fabrics and
edged towards glitz and glamour. Tarun even
played with Bandhani but replaced the red with
jade, mango and coral.
His opulent Troimpe L’oeil line of jewelled
blouses had jewels on garments that women can
wear, Angarkhas were revised in their silhouettes
and his ensembles had become a graceful blend
of the East and West, with a dash of fusion
thrown in. Although a women’s wear designer,
Tarun has not ignored the stronger sex whom he
also dresses in the most opulent high
fashion looks.
The Tarun Tahiliani Couture Exposition in 2013
in Mumbai was a one-man expo with exquisite
bridal creations and 22 carat gold jewellery sets
designed by Tarun for Azva. Tarun’s collection not

only dressed the bride but gave the groom equal
importance when Kanjeevaram saris were turned
into stylish Sherwanis and dhotis. Commenting
on his bridal wear Tarun added, “People do bling
and it is part of our culture, but we have toned
it down. The pieces are very subtle. I have seen
an overkill of bling. They are not wearing jewels
anymore, than they are wearing bibs. So it has to
be balanced. Now we have gold options too.”
FOREIGN FORAY
In 2003 Tarun was the first designer to be invited
to the Milan Fashion Week, which was a great
success, as the fashion elite of Italy witnessed
his collection. 2005 saw Tarun at Durban Fashion
Week where he wowed the audience with his mix
of Indian and western glamour. Soon the Tarun
Tahiliani label was seen globetrotting to New York,
London, Tokyo, Dubai, Hong Kong, Singapore,
Moscow and Karachi.
FRESH LOOKS
His 2005 collection was aimed at the ultra-chic
girl. It was a profusion of digital prints on Tees,
featuring photographed ornament images with
fabrics that were a mix of sporty jersey, chiffon,
voile and georgette. Chikankari is another craft
that Tarun loves and he ensures it appears in
varying forms for all his collection.

For his ‘India Modern’ theme, Tarun attempted
the Tarun Tahiliani ‘Everyday Wear line’ in 2007
aimed at the daily dressing requirements of the
urban girl. Priced between Rs 1,100 to 5,500, it
was an easy maintenance look for western and
Indian clothes that was available in major retail
outlets across the country. It was a restrained line
that would solve dressing up dilemmas.
Tarun’s latest collection in 2020 called ‘Pieces
of You’ was, in spite of the lockdown; a bridal
and occasion wear fantasy. Tarun also pioneered
an Instagram show featuring 80 breath-taking
creations in the courtyard of his studio.
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FASHION SPEAK

FASHION DESIGN COUNCIL OF
INDIA SHOWS
As the founding member of the Fashion Design
Council of India, Tarun showcased at many
fashion weeks. For the Wills India Fashion Week
Autumn/Winter 2006 his line ‘Ode to Autumn’
was replete with Victorian lace, Jamawar,
embroidered snakeskin, brocade, and Chikankari
as well as a variety of embellishments.
In 2006 Tarun’s ‘The Bridal Vintage Collection’
had grandeur and sumptuous colours as Tarun
stated, “After all what is a wedding without
beautiful costuming and staging.”
2006 was a busy year for Tarun when he
unveiled For Spring/Summer 2007 his line
‘Summer Breeze.’ It was a bouquet of cotton,
linen, muslin, viscose, twills and silk jerseys turned
into a fashionable mélange of ensembles.
‘The Trans Orient Express’ line for
Autumn/Winter 2007 was a symphony of several
looks that featured fabrics, embroidery and
intricate drapes.
One of Tarun’s memorable offerings was the
‘Kumbhback Collection’ that reflected the colours
of the Kumbh Mela. The ramp was adorned with
varying hues and drama as models glided down
in sadhu/sadhvi-like avatar.
At the India Couture Week 2017 Tarun’s bridal
wear called ‘Tarakanna’ was a shimmering vision
of weightless ensembles that floated down the
catwalk. It was a ready-to-wear bridal collection
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with profusion of varying embroidery, techniques
and lush fabrics.
At Amazon India Fashion Week Autumn/
Winter 2017, the nomadic Indian tribes inspired
his collection, which was a bohemian fashion
rhapsody that thrilled the audience.
At India Couture Week 2019, Tarun’s ‘Bloom’
collection had ensembles for bridal, occasion
and festive wear that reflected the expert
craftsmanship of India. Tarun’s final entry was
an anonymous ‘non showstopper-showstopper’
when the model appeared in a white tulle gown,
which was a ‘work in progress’ look.
LAKMÉ FASHION WEEK SHOWS
Tarun’s shows at Lakmé Fashion Week have
always been dramatic spectacles with music,
lights and drama along with great fashion. His
Levi’s show in 2008 set the ramp on fire when
denim was given a 21st century avatar with
jewels, fringes, zardosi and turned into sexy,
bottom wear starting with jeans, hot pants,
dungarees as well as minis. He ended the
show with Bollywood star Sonam Kapoor as
a denim bride.
In 2009 Tarun was the Grand Finale Designer
in Mumbai’s Grand Hyatt ballroom which was
turned into a wonderland with giant crystal
chandeliers, a set that resembled an opulent
Mughal durbar and a show called ‘The Painterly
Vision.’ The outfits moved from amazing boleros,
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to modern shirts, saris, lehengas and kurtas. The
finale was a trio of suspended, framed models, in
magnificent ensembles.
Levi’s again brought Tarun to design a
collection for Fall/Winter 2009. It was printed
denim with dull foil paisley, some tie-dye inspired
acid washed denim, Swarovski crystals and
body-con creations. Akshay Kumar brought the
show to an end wearing well-tailored jeans.
For Summer/Resort 2013 Tarun’s offsite show
at Tote on the Turf featured holiday wear. A
mélange of apparel and fabrics kept the tempo
in top gear right from the opening black printed
batwing kurta. It was ready-to-wear and occasion
outfits at their best. ‘The India Modern’ separates,
dominate this collection and takes a fresh look at
the needs of the contemporary Indian woman.
The collection is replete with renewed youthful
simplicity so as to help her transition from day
wear to loungewear effortlessly,” said Tarun.
At the Summer/Resort 2014 show Reliance
Jewels presented a Pandora’s Box of creations by
Tarun who introduced ‘Le Kurta Nouveau’ with an
attached dupatta. Jacqueline Fernandez looked
sensational in an ombré kurta/dupatta creation.
‘Easy Glamour’ was the name of the Winter/
Festive 2016 line by Tarun for Reliance Trends.
With a mix of the East and West, the jumpsuit
sari was an innovation, while Tees with satin
dhotis and draped lungi cowl gowns, made the
audience sit up in admiration.

LYF unveiled Tarun’s line for Winter/Festive 2016.
Inspired by noted sculptor Mrinalini Mukherjee’s life
size hemp/cast, bronze sculpture. The collection
was an exquisite study in georgette, micro pleated
tulle, Chanderi and Chenille. Kangana Ranaut
stopped the show in a perfect India Modern Look.
For Summer/Resort 2017 it was the ‘Chasme
Shahi’ bridal collection that dazzled on the ramp
with Hollywood diva Padma Lakshmi as the
show starter.
As Tarun’s career progressed he realised the
need for creating weightless bridal wear although
at the start of his career his 1993, bridal outfits
weighed in double digit kilos. ‘The Tarakini’
Summer/Resort 2018 bridal line was one of the
most ethereal created. Gossamer like ensembles
floated down the ramp in luxurious fabrics.
Kriti Sanon looked angelic as she glided in a
spectacular nude tulle creation.
FAVOURITE OF THE BRIDES
When it comes to bridal wear Tarun has been a
favourite of bridal couples. From Jemima Khan,
Priyanka Chopra, Vivek Oberoi and Shilpa Shetty
Kundra, Tarun has been the designer that can
create a memorable look, which will thrill the pair
on the most important day of their lives. The list
of celebrities and Bollywood stars has also had
the top-to-toe fashion experience, since Tarun
has added handbags, shoes and jewellery to his
creations to give a one-stop-shop feel at his stores
in Mumbai, Delhi and around the globe.
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Contact Us:

SPARK CREATION
110 Readymade Complex , Pardesipura , Indore - 452003
Ph : (+91) 9826022922, (+91) 70677 00000
Web: www.sparkclothing.co.in Mail : spark.kids@gmail.com

PNEUMATIC & HYDRAULIC MACHINE
Size 16”x 24”, 18”x 38”, 30”x 40”
or any size suitable for Coat Body,
Sherwani, Jodhpuri, Fusing Inter
Lining Stone Fixing & Sublimation
Printing
Electromatic Heat Controller
1 Unit for 1 Iron is a must this
Controls Heat in the Iron
Depending upon the operator
setting on the Red Knob
Provided in center.

